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SOCIAL  MEDIA 
STRATEGY
M A R K E T I N G  A N D  A D V E R T I S I N G  I N 

T H E  C O N S U M E R  R E V O L U T I O N

K E I T H  A .  Q U E S E N B E R R Y
“Finally, the book on social media we’ve all been waiting for! Quesenberry covers everything 

from native advertising to geo-location, crowdsourcing, and more. Remarkably, he provides 

an excellent framework for students to learn about social media strategy and for companies 

to use in their strategic planning.” — C H A R L E S  R .  TAY L O R ,  V I L L A N O V A  U N I V E R S I T Y

“This comprehensive and clear overview will serve as an introduction for students as well as 

a guide for professionals. Quesenberry combines solid marketing tenets with practical steps, 

and authoritatively walks readers through the various social media platforms, what works, 

and why.” — A N N  M A R I E  K E R W I N ,  A D V E R T I S I N G  A G E

“The balance showcased in Social Media Strategy—adapted from both research and practice—

is refreshing to see.” — K A R E N  F R E B E R G ,  U N I V E R S I T Y  O F  L O U I S V I L L E

“While becoming a Social Media Expert is as elusive as becoming a unicorn, you will be much more 

knowledgeable after reading Quesenberry’s insightful, well-researched book.” — R O B  S C H N A P P,  C O Y N E  P R

S O C I A L  M E D I A  S T R A T E G Y  I S  Y O U R  B E S T- P R A C T I C E S  G U I D E  T O  M A R K E T I N G ,  A D V E R T I S I N G ,  A N D  P U B L I C  R E L A T I O N S  I N  T O D AY ’ S 

competitive and socially-engaged consumer marketplace. 

In this book, Quesenberry shifts the perspective from an outdated “communications control” 

marketing model to more effective methods grounded in consumer engagement. He systemat-

ically explores how companies can integrate the new consumer-oriented landscape through a 

well-balanced mix of key concepts, theory, industry statistics, and real-world examples. Through-

out, he emphasizes the need to apply proven marketing principles to social media. Exercises and 

step-by-step worksheets serve as hands-on guidance for crafting a comprehensive and unique 

social media plan.

K E I T H  A .  Q U E S E N B E R R Y, assistant professor of marketing at Messiah College, is a con-

tributing author to MarketingProfs and Social Media Examiner. As an industry professional, his 

social media campaigns have earned industry recognitions including a PRSA Bronze Anvil and 

an OMMA Award. 
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YGUIDE TO PAID SOCIAL MEDIA OPTIONS
Paid social media, sometimes known as social advertising or native advertising, is paying for posts and other 
forms of ads to appear in people's news feeds on social media channels. The need for paid social has been 
increasing as the organic reach, (percent of followers or fans that see your posts) has been decreasing 
significantly. As established social channels get more crowded the number of paid social opportunities are 
growing. Here is a list of the top social media paid options (click on the link for more details of each offering):

bit.ly/QuesenberryFreeSample

Facebook Business: 
offers ads that can appear 

as Sponsored Posts, 
Suggested Apps or Display 

Ads.

Twitter Business: 
offers Promoted Tweets 
for Clicks, Followers, 
Engagement or Apps 

Campaigns.

LinkedIn Marketing: 
offers highly targeted 
Sponsored Content, 

Sponsored InMail, Display 
Ads and Text Ads.

Pinterest Business: 
offers Ads by Promoted 
Pins to build awareness, 

increase engagement and 
drive website traffic.

Tumblr Business: 
offers Sponsored Posts 

and Carousel Posts, 
Sponsored Video and a 

Sponsored Day.

YouTube: 
offers Pre-Roll (In-
Stream), Video (In-
Stream), In-Video 

Overlay, Display, Video 
Mastheads Ads

Snapchat Advertising: 
offers Snap Ads, 

Sponsored Geofilters and 
Sponsored Lenses. Brands 

can sponsor LIVE or 
DISCOVER stories with 

publisher partners.

Periscope: 
offers Sponsored Live 
Video Broadcasts with 
partner names in titles 
and video highlights 

with pre-roll ads.

Flickr: 
offers in feed Interactive and 
Display ads through Yahoo 

Advertising for non-pro 
accounts.

Foursquare Business: 
offers ads to promote 

listings, existing messages 
or create custom 

messages based on 
location, time or action.

Nextdoor: 
offers Sponsored Posts 

that appear in users 
newsfeeds and daily 

digest emails.

Yelp Business: 
 offers ads to feature 
businesses first in 

searches and competitor 
pages plus incentives 

like Yelp Deals.

TripAdvisor: 
offers Sponsored 

TripAdvisor custom content, 
pages, sweepstakes, 

advertorials, maps and 
forums and display ads.

Angie's List: 
offers magazine ads, 

newsletter 
sponsorships and 

dedicated product and 
category emails.

StumbleUpon Ads: 
offers full page native 

advertising that promotes any 
content full screen on the 

network.

Digg Advertising: 
offers native advertising by 
working with brand partners 
to create display and co-

created content to be 
featured on the platform.

Quora Advertising: 
offers ads that appear 

below relevant 
questions that appear 

as "Promoted by" with a 
"Learn More" link.

Ask.fm Partners: 
offers many options for 

advertising in apps, 
mobile web and 

desktop.

Buzzfeed Advertise: 
offers "custom content 
through Custom Social 
Posts, Video, Promotion 

and Story Units plus Social 
Discovery.

Podcast Ads: 
is sponsoring a show 
where the host usually 

reads promotional 
messages for the brand 

and/or has special 
offers for listeners.

Sponsored Blog Posts: 
is paying for a post to be 

written on blogs. Sponsored 
Post Companies or 

Communities connect 
companies with bloggers.

Definitions: 
Social advertising uses social information/
networks in generating, targeting, and delivering 
paid communications. Native advertising is paid 
communication that delivers useful, interesting and 
targeted information in a form that looks like the 
site’s native non-ad, content.

Reddit Advertise: 
is paying to boost reach 
of organic brand content 
already shared by fans 

through promoted posts..

https://about.reddit.com/advertise/
https://www.facebook.com/business/products/ads
https://business.twitter.com/en/advertising.html
http://www.apple.com
https://business.pinterest.com/en/promoted-pins
https://www.tumblr.com/business
https://www.youtube.com/yt/advertise/index-6.html?utm_expid=104295639-6.2f5_5sjYSZSmpA4sQw-SjQ.1&utm_referrer=https%3A%2F%2Fwww.google.com%2F
https://www.snapchat.com/ads
http://www.businessinsider.com/twitter-adds-sponsored-messages-on-periscope-2016-9
http://www.businessinsider.com/twitter-adds-sponsored-messages-on-periscope-2016-9
http://business.foursquare.com/ads/
https://help.nextdoor.com/customer/en/portal/articles/2285623-about-sponsored-content
https://biz.yelp.com/advertise/national/yelp_ads
https://www.tripadvisor.com/MediaKit
http://business.angieslist.com/visitor/advertising/prodad.aspx
http://ads.stumbleupon.com/
http://digg.com/advertising
https://blog.quora.com/Starting-an-ads-beta
http://about.ask.fm/advertising/
https://www.buzzfeed.com/advertise
http://www.apple.com
http://thebloghelp.com/sponsored-posts-for-bloggers-2/
http://bit.ly/QuesenberryFreeSample
https://about.reddit.com/advertise/
http://bit.ly/QuesenberryFreeSample

