SOCIAL MEDIA CHANNEL CATEGORIES ‘o s

Selecting social media channels can be overwhelming with so many options. Some report thousands of STRATEGY

social media sites and apps, Wikipedia lists over 200 and Brian Solis's Conversation Prism has 200 social el

channels in 26 categories. To simplify this process the chart below lists social options in nine categories by

key characteristics and lists the top three or more channels per category. This is by far not a comprehensive Q?D? U
1y

list, but it does give an update on the top channels by category to choose the best for your social strategy.

IN THE CONSUMER REVOLUTION
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and Microblogs : : and : Knowledge/
Networks Sharing location : Bookmarking
Forums Reviews Podcasts
Sites/apps that Blogs are websites | A form of This category is | A type of social Reviews give an | Services that allow Social knowledge sites
connect people that contain posts, | traditional for social media | networking where | opinion. Ratings | users to save, allow users to ask
sharing personal | multimedia and blogging where channels user-submitted measure how comment, and share | questions and get
or professional hyperlinks with the posts have developed (GPS) location good something | web documents or information from real
interests through | commenting. been limited in mainly to share | connects local is on a scale. website links for people. Podcasts are
profiles, groups, Forums are online | size, length or image, video, people, business | Both are content discovery subscription episodes of
posts/updates. discussion sites. type of content. or audio media. | and events. crowdsourced. and curation. audio/video content,
Facebook WordPress Twitter YouTube Foursquare | TripAdvisor Reddit Wikipedia
, : Google My |
LinkedIn Tumblr Pinterest Instagram BUSINGSS Yelp StumbleUpon Yahoo! Answers
. Facebook I ;
Google+ Blogger musical.ly Snapchat Pl Angie's List Digg Quora
Facebook . . Instagram Google My
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https://www.facebook.com/
https://wordpress.com/activity/
https://twitter.com/
https://www.youtube.com/
https://foursquare.com/
https://www.tripadvisor.com/
https://www.reddit.com/
https://www.wikipedia.org/
https://www.linkedin.com/
https://www.tumblr.com/
https://www.pinterest.com/
https://www.instagram.com/
https://www.google.com/business/
http://www.yelp.com/
http://www.stumbleupon.com/
https://answers.yahoo.com/
https://plus.google.com/
https://www.blogger.com/
http://musical.ly
https://www.snapchat.com/
https://www.facebook.com/places/
https://www.angieslist.com/
http://digg.com/
https://www.quora.com/
https://www.messenger.com/
https://medium.com/
http://www.apple.com
http://www.slideshare.net/
https://help.instagram.com/1618893218361276
https://www.google.com/business/
https://www.buzzfeed.com/
http://ask.fm/
https://myspace.com/
http://boardreader.com/
https://www.proboards.com/
http://omgili.com/
https://vine.co/
https://www.periscope.tv/
https://live.fb.com/
https://itunes.apple.com/us/app/live-ly-live-video-streaming/id1085024470?mt=8
https://nextdoor.com/
http://www.amazon.com/gp/help/customer/display.html?nodeId=537806
http://www.apple.com/itunes/podcasts/
https://soundcloud.com/
http://www.stitcher.com/
http://www.postcontrolmarketing.com/social-media-strategy-book/
http://www.postcontrolmarketing.com/social-media-strategy-book/

