
 

Brand Consumer Goal Model for Social Media Engagement 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: Quesenberry, K.A, Coolsen, M.K. (November 2024) “Engagement on Twitter: Connecting Consumer 
Social Media Gratifications and Forms of Interactivity to Brand Goals as a Model for Social Media Engagement.” 
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Brand Goal Consumer Goal Engagement Form Engagement Type 

Consumer  
Reach to  

Build Brand 
Community 

Consumer 
Response to   
Build Brand 
Relationship 

Consumer 
Recognition  

to Build  
Brand Bonds 

Impression 
Management 

Persuasion 

Information 
Acquisition 

Social Bonding 

Emotion 
Regulation 
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Sharing 

Affective 
Evaluation 

Twitter: 
Retweet 

Twitter: 
Reply 

Twitter: 
Like 
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